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B nocobuu caenaHa nonbiTka O4EPTUTb TEOPETUYECKUE M METOA0NOrM4ECKue acnek-
Thbl KPOCC-KYMNbTYPHBIX KOMMYHUKAUUIA, Noka3aTe 3hdeKT BAMAHUA KyNbTYpbl HA MeXayHa-
poaHbi Buatec. OnpegeneHbl NyTU, C NMOMOWBK KOTOPGLIX MOXKHO NMONYYUTH 3HAHUR O
RPYFMX KynbTypax WU MNOATOTOBUTE MEHEAKEPOB K MEXKYNbTYPHOMY B3aUMOAEACTBMIO.
PaccMOTpeHbl CUTYaLuW, KOTAa WrHOPUPOBAHWE MEXKYNMbTYPHbIX CBA3EA TOPMO3UT 3d-
dekTuBHOE passuTiie GU3HECa, @ TaKkKe CATYaLWY, KOTAA MEX(YHaPOAHbIA BU3HEC BbiHY-
KASH NpUCNocabnuBaTbLCs K PasNUYHbIM KYNbTYPHBIM CpefaM AfS YCNeLlHoro BeaeHus
pen.

Pa6ora agpecoBaHa cneunaniucTam, 3aHUMAIOWMMCS BHELLIHEIKOHOMUYECKOR fesi-
TENLHOCTBI U MEXAYHAPOAHLIMA 3KOHOMWYECKUMU OTHOLLIEHUAMU HE PA3NUYHLIX YpOB-
nax. ByseT none3Ha CTyaeHTam By308, U3yyarowmm aenosoe oblieHue.

Bubnuorp.: 27 Ha3e.

At the manual it was attempted to outline theoretical and methodical aspects of the
cross ~ cultural communications, to show the effect of the cultural influence on the interna-
tionat business. The ways to receive the knowledge about other cultures and to develop
managers for intercultural cooperation are determined. The situations are discussed when
the ignoring of the intercultural cooperations brakes effective business development and
also when international business is forced to different cultural environments for the succes-
full transactions.

The paper is adressed to the specialists occupied with expernal economical activity
and international economical relations on different evels. It would be usefull for university
students studying business communications.
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